
 Online Cookie and Fall Program 
Guidance and FAQs 

2021-2022 Product Program Season 

Girls may use the Internet to share their Cookie Program sales link, stories, and learnings with the  

following guidelines:  

 The Girl Scout Cookie Program is a girl‐led program and online markeƟng and sales efforts should  

always be led by a girl while also being supervised by her parents or guardians. 

 Girls engaging in online sales and markeƟng must review and apply the Digital Marke ng Tips for 

Cookie Entrepreneurs and their Families.  

 Girls, volunteers, and parents must review and adhere to the Girl Scout Internet Safety Pledge, the 

Digital Cookie Pledge, the Supplemental Safety Tips for Online Marke ng, and Girl Scouts’ Safety  

Ac vity Checkpoints for Computer and Internet Use and Cookie and Product Sales (with the excepƟon 

that they may share beyond friends and family).  

 Sales links should never be posted to online resale sites (eBay, Facebook Marketplace, Facebook Swap, 

etc.).  

 Be aware that posts on Facebook containing the use of a dollar sign ($) may automaƟcally move the 

post to Facebook Marketplace. To prevent this from occurring, you must disable the automated  

funcƟon.  

 Social media ads should not be purchased or donated to promote sales links. 

 Girls should consider truncaƟng or removing their last name when using social media sites to protect 

their idenƟty. 

 All terms and condiƟons on Digital Cookie and Smart Cookie plaƞorms must be adhered to. For copies 

of terms and condiƟons, please contact GSUSA or ABC Bakers. 

 GSUSA reserves the right to remove or disable the link for any reason, including violaƟon of guidance, 

inventory fulfillment issues, safety issues, or if sales and markeƟng acƟvity goes viral and otherwise 

creates unanƟcipated disrupƟon. 

 Parents, girls, and volunteers should contact and collaborate with their councils and GSUSA in advance 

on any naƟonal news media opportuniƟes Ɵed to girls’ online markeƟng and sales efforts.  

https://www.girlscouts.org/content/dam/girlscouts-gsusa/forms-and-documents/cookie/Digital Marketing Tips for Cookie Entrepreneurs and Families.pdf
https://www.girlscouts.org/en/help/help/internet-safety-pledge.html
https://www.girlscouts.org/en/help/help/digital-cookie---girl-scout-digital-cookie-pledge.html
https://www.girlscouts.org/content/dam/girlscouts-gsusa/forms-and-documents/cookie/Supplemental Safety Tips for Online Marketing.pdf
https://girlscoutsconnect.sharepoint.com/sites/RiskandSafety/Shared Documents/Forms/AllItems.aspx?RootFolder=%2Fsites%2FRiskandSafety%2FShared%20Documents%2FSafety%20Activity%20Checkpoints&FolderCTID=0x0120008A5349BD31B5A9468922B27B510001C2


Supplemental Safety Tips for Online Marketing 
2021-2022 Product Program Season 

When engaging in online markeƟng and sales efforts beyond friends and family through the Girl Scout 

Cookie Program®: 

 Review and apply the Digital Marke ng Tips for Cookie Entrepreneurs and Families. 

 ConƟnue to adhere to the Girl Scout Internet Safety Pledge and Digital Cookie Pledge. 

 Review Girl Scouts’ Safety AcƟvity Checkpoints for Computer and Internet Use and Cookie and Product 

Sales on your council’s website. 

In addiƟon, review and apply the below from Supplemental Safety Tips for Online Marke ng: 

 To protect your personal idenƟty, NEVER direct message with people you do not know online or on  

social media plaƞorms. 

 Always use your Girl Scout online sales link for customer orders. 

 Parents/guardians must approve all girl‐delivered online orders and supervise all communicaƟons and 

product delivery logisƟcs with any customers girls don’t personally know. As a reminder, girls should 

never delivery cookies alone.  

 In‐person delivery of cookie orders coming from the troop link must be approved, and deliveries  

coordinated by the troop leader or adult.  As a reminder, girls should never deliver cookies alone and 

parent/guardians should approve all girl deliveries. 

 If your Girl Scout’s sales link is posted on a public facing site, be aware the link is now searchable by 

anyone and could potenƟally appear anywhere on the internet.  

 Never share your personal informaƟon (e.g., last name, phone number, email or street address). 

 Never deliver online cookie orders to the homes of people you do not know.  

 Only share booth locaƟons online that are supervised by an adult and take place in a safe, public space.  

Supplemental Safety Tips for Online Marketing 

 

Is available for download on 

Troop Leader Resources page   

girlscouts.org/cookies 

https://www.girlscouts.org/content/dam/girlscouts-gsusa/forms-and-documents/cookie/Digital Marketing Tips for Cookie Entrepreneurs and Families.pdf
https://www.girlscouts.org/en/help/help/internet-safety-pledge.html
https://www.girlscouts.org/en/help/help/digital-cookie---girl-scout-digital-cookie-pledge.html
https://www.girlscouts.org/content/dam/girlscouts-gsusa/forms-and-documents/cookie/Supplemental Safety Tips for Online Marketing.pdf
https://www.girlscouts.org/content/dam/girlscouts-gsusa/forms-and-documents/cookie/Supplemental Safety Tips for Online Marketing.pdf
https://www.girlscouts.org/en/cookies/troop-leader-resources.html


Digital Marketing Tips for Cookie  
Entrepreneurs and Families 

2021-2022 Product Program Season 

All girls engaging in digital markeƟng and sales acƟvity beyond friends and family must review and apply 

the Digital MarkeƟng Tips for Cookie Entrepreneurs and Families. This guide is available for download on 

the Troop Leader Resources page of girlscouts.org/cookies.  

https://www.girlscouts.org/en/cookies/troop-leader-resources.html


Fall Program and Online Marketing 
2021-2022 Product Program Season 

Girls may NOT use the Internet to share their Fall Program sales links beyond friends and family. 

Online markeƟng and sales efforts for the Fall Program should be limited to friends and family only and 

not promoted on public‐facing web sites. There are three fundamental reasons for this.: 

The FoundaƟonal Girl Scout Experience:  

While the Fall Program is important to councils and troops to meet their goals, if girls are engaging large 

amounts of Ɵme in the cookie program AND the fall program, it leaves liƩle room for outdoor, STEM, life 

skills and other entrepreneurial experiences. 

Press and Public PercepƟon: 

The Girl Scout Cookie Program is the foundaƟon of our Entrepreneurship Pillar and we don’t want the 

public or press to get distracted by Fall Program media. AddiƟonally, many councils are adhering to United 

Way blackout periods and agreements which limit their Fall Programs to friends and family networks only. 

Volunteer and Parent RetenƟon: 

The Fall Program at a larger scale has potenƟal to put addiƟonal responsibiliƟes on families and leaders. 

Reducing volunteer workload and potenƟal burnout in all aspects of product sales should be considered.  

 


